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335 retailers
and a total of

4622 shoppers

interviewed on

seven different days
between 8 am and 8 pm
in October 2021.

From retailers,

64% were female

while 53% of shoppers
were female.
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Hypotheses

HYPOTHESIS 2 HYPOTHESIS 5

Retailers overestimate
the proportion of
customers that travel

HYPOTHESIS | HYPOTHESIS 4

Most shoppers
don’t travel to the
shopping street by

HYPOTHESIS 3

Shopping is local:
The majority of
customers live

Customers who use
active transport
modes visit more

Retailers estimates
of shopper travel
behavior correlate

car but by to the street by car, nearby, less than with their own travel frequently.
sustainable and underestimate 5km away: Ideal for behavior.
transport modes. other modes. sustainable transport
modes.
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HVYPOTHESIS | Most shoppers don’t travel to the shopping street by car

but by sustainable transport modes. . _________
. Thecarisnotas
'important as some :
3 people think. |

Walking
47%

87% of surveyed ____>

shoppers did not use the car

to come to the shopping
streets. They came by foot,
by bike, public transport or
other modes.

Mode share of shoppers.

* Includes e-scooter, motorbikes and similar
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HVYPOTHESIS 7 Retailers overestimate the proportion of customers that travel to
the street by car, and underestimate other modes.

Retailers’ perception of mobility behavior vs. Shopper reported mobility behavior ;-----------------

Retailers generally
mmar
(Su ary) have a fairly good

understanding of
their customer’s
mobility. However,

1
1
:
1
60% :
1
1
1
| they underestimate
1
1
1
1
1
1
1
1
1
1
1

54%
50%

public transport,
cycling and other
modes (i.e. e-scooter
and motorbikes) but
overestimate car use

and walking.
20% 16% Lo e e s

o,
11% B Retailers perception of

0,
10% 8% mobility behavior
Percentage of modes l 2%
shoppers use to get to the o [ | Shoppers reported

store
mobility behavior

40%

30%

Walking Bike el Car Other
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Percentage of modes
shoppers use to get to the
store

70%

60%

50%

40%

30%

20%

10%

0%

TIRANA SHOPPING STREET SLRVEY X1

HVYPOTHESIS 7 Retailers overestimate the proportion of customers that travel to
the street by car, and underestimate other modes.

Retailers’ perception of mobility behavior vs. Shopper reported mobility behavior

(Rruga e Durrésit)

63%
9% 9%
Walking Bike Public

) Transport
4 b Em

4%

Car

6>

4%

Other
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B Retailers perception of
mobility behavior

Shoppers reported
mobility behavior



N Implemented by
bashképunimi =y o e

g]erman gIZ 2 bet 02) Imok

EEEEEEEEEEEEEEEEEEEEEE

TIRANA SHOPPING STREETSURVEY I~ SUTI e

HVYPOTHESIS 7 Retailers overestimate the proportion of customers that travel to
the street by car, and underestimate other modes.

Retailers’ perception of mobility behavior vs. Shopper reported mobility behavior
(Rruga e Kavajés)

50%

46%
40%
30%
25%
20%
12%
10% 8% | Retailers perception of
mobility behavior
Percentage of modes o
2%
shoppers use to get to the Shosbers renorted
store 0% [ | PP 2el;
Publi mobility behavior
. n uplic
Walking Bike Car Other
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HVYPOTHESIS 7 Retailers overestimate the proportion of customers that travel to

Percentage of modes
shoppers use to get to the
store

70%

60%

50%

40%

30%

20%

10%

0%

the street by car, and underestimate other modes.

Retailers’ perception of mobility behavior vs. Shopper reported mobility behavior
(Rruga Myslym Shyri)

62%
53%
36%
13% Retailers perception of
7% 10% 8,4% - mobility behavior
ﬁ 0,6% 0,5% Shoppers reported
_P bli _ mobility behavior
Walking Bike ublic Car Other

d o Em o o
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HYPOTHESIS 3 Shopping is local: The majority of customers live nearby, less than
5km away: Ideal for sustainable transport modes.

Retailers perception of shopper distance from shops vs. shopper reported distance

100%
T T T T g
90% I
' Shopping is local: 89% of i
S . customers live less than |
| 1
70% ' 5km away: Ideal for !
12% | sustainable transport modes. !
60% points - - == e e '
. difference ,~’7 :
Distance to shop 50% Jte ,
-~ |
10+ km 0% ! !
5-10 km ! : 0
: 4-5 km 30% ! 47% bhmmr -0 59% of surveyed shoppers live
P 1
w 3-4 km 20% : 0 : less than 3 km from their
W 2-3 km i | shopping street.
m1-2km 10% ! :
M Less than 1 km 0% o .

Retailers perception Shopper reported
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HYPOTHESIS 3 Shopping is local: The majority of customers live nearby, less than
5km away: Ideal for sustainable transport modes.

Retailers perception of shopper distance from shops vs. shopper reported distance

Shopper reported
Distance to shop
M Less than 1 km
W 1-2 km
H 2-3 km
M 3-4 km
1 4-5 km Retailers
5-10 km perception
10+ km

Less than 3km

/,' 12 %
2 oints
Less than 3km \< Zifferent

10% 15%

0% 20% 40% 60% 80%

59% of surveyed shoppers live less
than 3 km from their shopping street.

Retailers estimate that only 47% of
customers live closer than 3 km.

100%
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HVYPOTHESIS 4 Retailers estimates of shopper travel behavior correlate with their
own travel behavior.

Retailers using a certain mode over-proportional assume that
their customers also use that mode, except for walking.
However, walking is the most-assumed mode of transport by

the retailers.
Public 5 . . .
Transport (%) Bike (%) | Walking (%) | Other ()
EEEC -

Retailers who travelled by Public Transport (27%) 10% 11% 50%

Table 1. Retailers’ averaged estimation of customers transport mode sorted by shop owner’s own transport
mode. Dark grey highlights where retailers’ estimate of the mode they also use is highest.
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HYPOTHESIS 5 customers who use active transport modes visit more frequently.

Everyday shoppers

70%

59%

2k 59% of the customers who come

daily are coming by foot, showing
the importance of pedestrians for
local retailers.

50%

40%

30%

20%

()
13% 11% 05
10% 8% 0
Percentage count
of frequency 0%
: Public
Walking Bike Car
Transport Other

4% o EmE > ok
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Conclusion

Our study method and results are in line with similar
studies carried out in North America, Australia,
Great Britain, Austria as well as Germany. All studies
come to similar conclusions: walking and cycling as
well as public transport infrastructure is likely to
benefit the local economy. The dimension of the
car-infrastructure is not in relation to the actual
importance of drivers for local businesses.

Thus, more investment into sustainable mobility in
Tirana will create additional benefits for retailers in
the city.
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Conclusion
HYPOTHESIS |

Most shoppers don’t travel
to the shopping street by
car but by sustainable
transport modes.

HYPOTHESIS 5

Customers who use active
transport modes visit
more frequently.

HYPOTHESIS 2 HYPOTHESIS 4

Retailers’ estimates of
shopper travel behavior
correlate with their own
travel behavior.

HYPOTHESIS 3

Retailers overestimate the
proportion of customers
that travel to the street by
car, and underestimate
other modes.

Shopping is local: The
majority of customers live
nearby, less than 5km
away: Ideal for sustainable
transport modes.

______________v ______________

87% of In 89% of Most 59% of daily
customers do use sum, retailers over- customers live less retailers estimate visitors come by foot.
sustainable estimate car usage than 5km away; 59% that their own

live less than 3km
away.

and under-estimate
other modes.
However, that
differs widely by
street.

transport modes
and not the car.

mode of transport
is also the preferred
mode of their
customers.
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Annex

Questions for retailers:

Could you please estimate the proportion of customers using each
transport mode (foot, bicycle, public transport, car, other (e-scooter,
motorbike and similar);

Could you please estimate the average travel distance of your
customers;

What mode of transport do you use to get to your business?

Questions for customers :

Study conducted in collaboration with:

Qendra Steps, Tirana, Albania

Which mode of transport (foot, bicycle, public transport, car, other (e-
scooter, motorbike and similar) did you use to get to the shop/street?

What is the distance from the street to your home?
What is the main reason for the visit?

How often per week do you visit the street?

fl
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335 shités dhe
njé total prej
4622 blerés u

intervistuan

né shtaté dité
té ndryshme
midis orés 8 am
dhe 8 pm

né Tetor 2021

Nga shitesit,

64% ishin femra
ndersa nga bleresit,

53% ishin femra.
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Hipotezat
HIPOTEZA | HIPOTEZA 2 HIPOTEZA 3 HIPOTEZA 4 HIPOTEZA 5
Shumica e blerésve té Pronarét/ shitésit né Blerjet jané lokale: Vlerésimet e shitésve Klientét gé
mundshém lévizin pa dygane e Shumica e klientéve pér sjelljen e pérdorin ményra
makiné. mbivlerésojné jetojné aty prané, mé udhétimeve té aktive té transportit i

pak se 5 km: distancé
ideale pér té lévizur

pérqgindjen e klientéve
gé lévizin me makiné

frekuentojné
dyganet mé shpesh.

blerésve pasqyrojné
sjelljen e tyre té

dhe nénvlerésojné me mjete té udhétimit.
ményrat e tjera. géndrueshme.
PSP - ¥ \
. \
e \ \
o ‘\\ \\ \
x \

N
A
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HIPOTEZA | Shumica e blerésve potencial Iévizin pa makiné.

_________________________________ ;
. Makina nuk éshté age |
: réndésishme sa |
|

mendojné njerézit. |

87% e blerésve té

pyetur nuk e pérdorin
makinén pér té ardhur né -—==

rrugét e survejuara. Ato vijné
né kémbé, me bigcikleté,
transport publik ose ményra
té tjera.

Bigikleté
16%

Ményrat e |évizjes sé blerésve

* Pérfshin skuter elektrik, motorra dhe té tjera té ngjashme
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HIPOTEZA 2 Pronarét/ shitésit né dygane e mbivlerésojné pérqindjen e klientéve qé
lévizin me makiné dhe nénvlerésojné ményrat e tjera.

Perceptimi i shitésve pér sjelljen e Iévizshmérisé kundrejt raportimit nga blerési

(Pérmbledhje)
' i
60% . Shitésit e !
54% . nénvlerésojné :
0% ! transportin publik, :
i lévizjen me bigikleté |
. dhe ményrat e tjera !
40% i (p.sh. e-skuter dhe :
I motorra), por :
2000 . mbivlerésojné !
) I . B o 1
. pérdorimin e makinave
i dhe ecjen. :
20% 16% b e

o,
11% g Perceptimi i shitésve pér

0,
beraind i i 10% 8% I sjelljen e lévizshmérisé
érgindja e ményrave qé l 2%
pérdorin blerésit pér t& [ Raportimi i blerésve mbi

shkuar né dyqgan 0% s L L
g sjelljen e lévizshmérisé

Transport .
iné Tjetér
Publik Makiné J

¢ e EBEm o 00 b

Ecje Bicikleté
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HIPOTEZA 2

70%
60%
50%
40%
30%
20%

- . . 10%
Pérgindja e ményrave gé

pérdorin blerésit pér té
shkuar né dygan 0%
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Pronarét/ shitésit né dygane e mbivlerésojné pérqindjen e klientéve gé

lévizin me makiné dhe nénvlerésojné ményrat e tjera.

Perceptimi i shitésve pér sjelljen e Iévizshmérisé kundrejt raportimit nga blerési

(Rruga e Durrésit)

63%
9%
Ecje Bicikleté

GI0

Zo

9%

Transport
Publik

Sl

4%
||
Makiné

6>

4%
[ |
Tjetér

B Perceptimi i shitésve pér
sjelljen e lévizshmérisé

Raportimi i blerésve mbi
sjelljen e lévizshmérisé
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HIPOTEZA 2

50%
40%
30%
20%

10%

Pérgindja e ményrave gé
pérdorin blerésit pér té
shkuar né dygan 0%
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Pronarét/ shitésit né dygane e mbivlerésojné pérqindjen e klientéve gé

lévizin me makiné dhe nénvlerésojné ményrat e tjera.

Perceptimi i shitésve pér sjelljen e Iévizshmérisé kundrejt raportimit nga blerési

(Rruga e Kavajés)

46%

12%

Ecje Bicikleté

GI0

o

25%

Transport
Publik

Sl

8%

Makiné

>

2%
-
Tjetér

B Perceptimi i shitésve pér
sjelljen e lévizshmérisé

Raportimi i blerésve mbi
sjelljen e lévizshmérisé
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HIPOTEZA 2

Pérgindja e ményrave qé
pérdorin blerésit pér té
shkuar né dyqgan

70%

60%

50%

40%

30%

20%

10%

0%

. " - . 2 “1 H %
PYETESORI PER RRUGET E DYQANEVE NE TIRANE 2021 SUTI [gesue

Pronarét/ shitésit né dygane e mbivlerésojné pérqindjen e klientéve gé
lévizin me makiné dhe nénvlerésojné ményrat e tjera.

Perceptimi i shitésve pér sjelljen e Iévizshmérisé kundrejt raportimit nga blerési
(Rruga Myslym Shyri)

62%
53%
36%

13% Perceptimi i shitésve pér

7% 10% 8,4% . sjelljen e lévizshmérisé

()

2 Oi% Oi% Raportimi i blerésve mbi

T t sjelljen e lévizshmérisé

Ecje Bicikleté ranspor Makiné Tjetér

Publik

dd EE o

Zo
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HIPOTEZA 3  Blerjet jané lokale: Shumica e klientéve jetojné aty prané, mé pak se 5
km: distancé ideale pér ményra té lévizjes sé géndrueshme.

Perceptimi i shitésve pér distancén e blerésit nga dyganet kundrejt distancés sé raportuar

té blerésit
100%
90%
80%

70%
12%

piké diference

/’,
-

Distanca pér 60%

tek dygani c0%

10+ km

5-10 km
2 4-5 km 30%
 3-4 km
W 2-3 km
m1-2 km 10%
1 Mé pak se 0%

10 km

40%

mé pak se 3 km
nga rruga ku béjné blerjet e tyre.

20%

|
1
I
|
|
:
I
b----o 59% e blerésve té pyetur jetojné
:
1
I
|
:
1
1

Perceptimi i shitésve Raportimi i blerésve



N Implemented by < ) 5 “ . e il
A PYETESORI PER RRUGET E DYQANEVE NE TIRANE 2021 SU r ik

gjerman QIZ s==x.

DEUTSCHE ZUSAMMENARBEIT

HIPOTEZA 3  Blerjet jané lokale: Shumica e klientéve jetojné aty prané, mé pak se 5
km: distancé ideale pér ményra té lévizjes sé géndrueshme.

Perceptimi i shitésve pér distancén e blerésit nga dyganet kundrejt distancés sé raportuar
té blerésit

Mé pak se 3km

59% e blerésve t& pyetur jetojné mé

pak se 3 km nga rruga ku béjné
blerjet e tyre.

Distanca pér Raportimi i
tek dygani blerésve

I Mé pak se 10 km
W 1-2 km ) 7 129%
H 2-3 km ’ piké diference

I 3-4 km
5_ Shitésit vlerésojné se vetém 47% e
10% 15% 14% q /3
klientéve jetojné mé afér se 3 km.

I 4- ..
4-5 km Perceptimi
0% 20% 40% 60% 80% 100%

5-10 km i shitésve
10+ km
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HIPOTEZA 4  Vlerésimet e shitésve pér sjelljen e udhétimit té blerésve

pasqyrojné sjelljen e tyre té udhétimit.

Shitésit gé pérdorin njé mjet té caktuar supozojné né ményré mbi-
proporcionale se klientét e tyre pérdorin gjithashtu po até mjet, pérveg
lévizjes né kémbé. Gjithsesi, ecja éshté ményra e lévizjes gé u supozua mé
shumeé prej shitésve.

nable Urban

SUTI

Transport 5 Bncnklete 5 -
publik(%) Makiné (%) Ecje (%) | Tjetér (%)
3%

Shitesit qé udhétojné me Transport Publik (27%) 10% 11%

Shitésit qé udhétojné me Makiné (32%) 7 _ 6%
Shitésit qé udhétojné me Bicikleté (16%) 6% -

Shitésit qé udhétojné né Kémbé (16%) 9% 11%

Shitésit qé udhétojné me ményra té tjera (9%) 17% 11%

50%
39%
59%
53%
37%

3%
4%
4%

Table 1.Vlerésimi mesatar i shitésve pér ményrén e transportit té klientéve té renditur sipas ményrés sé transportit té pronarit té dyqganit.

Ngjyra gri e errét thekson vlerésimn e shitésve pér ményrén qé ata pérdorin, i cili éshté gjithashtu éshté mé i larté.

BASHKIA
TIRANE
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HIPOTEZA 5  Klientét gé pérdorin ményra aktive té transportit i frekuentojné
dyganet mé shpesh.

Blerésit e pérditshém

70%
. 59%
60% 59% e klientéve gé vijné cdo dité
s vijné né kémbé, tregojné
réndésiné e kémbésoréve pér shitésit

40% vendas.

30%

20% 13

3% 11% 9%
10% 8% 0
Numri i pérgindjes sé
frekuentimit 0%
Ecje Bicikleté Transport Makiné Tjetér

4 R R e
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Perfundime

Metoda dhe rezultatet tona té studimit jané né
pérputhje me studime té ngjashme té kryera né
Amerikén e Veriut, Australi, Britaniné e Madhe,
Austri, si dhe Gjermani. Té gjitha studimet dalin né
pérfundime té ngjashme: ecja, ciklizmi si dhe
infrastruktura e transportit publik jep pérfitime té
drejtpérdrejta né ekonominé lokale. Dimensioni i
infrastrukturés pér makinat nuk éshté né pérputhje
me réndésiné aktuale té drejtuesve té tyre pér
bizneset lokale.

Késhtu, mé shumé investime né lévizshmériné e
géndrueshme né Tirané do té krijojné pérfitime
shtesé pér shitésit e dyganeve né gytet.
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Konkluzione
HYPOTHESIS |

Shumica e blerésve té
mundshém lévizin pa maki

HYPOTHESIS 5

Klientét gé
pérdorin ményra

HYPOTHESIS 2

Pronarét/ shitésit né
dygane e mbivlerésojné

HYPOTHESIS 4

Vlerésimet e shitésve pér
sjelljen e udhétimeve té

HYPOTHESIS 3

Blerjet jané lokale:
Shumica e klientéve

né. pérgindjen e klientéve gé jetojné aty prané, mé pak blerésve pasqyrojné sjelljen aktive té transportit i
[évizin me makiné dhe se 5 km: distancé ideale e tyre té udhétimit. frekuentojné
nénvlerésojné ményrat e pér té lévizur me mjete té dyganet mé shpesh
tjera. géndrueshme.

N N NS
87% e 89% e Shumica e 59% e
klientéve nuk e pérdorin klientéve jetojné mé pak se shitésve vlerésojné se vizitoréve té pérditshém vijné
makinén. 5 km larg; 59% jetojné mé ményra e tyre e transportit né kémbé.

Né pérgjithési, shitésit
mbivlerésojné pérdorimin
e makinave dhe
nénvlerésojné ményrat e
tjera. Megjithaté, kjo
ndryshon shumé sipas
rruges.

pak se 3 km larg. éshté gjithashtu ményra e

preferuar e klientéve té tyre.

:
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Annex

Pyetjet pér pronarét e dyganeve:

* Julutem a mundet, qé té llogarisni pérgindjen e klientéve tuaj té cilét
pérdorin secilén nga ményrat e méposhtme té transportit.
(ecje né kémbg, bicikleté ,transport publik, makiné,tjetér (e-
scooter, motorgikleté apo té ngjashme)

* Julutem a mundet, té llogarisni distancén mesatare qé pérshkojné
klientét tuaj;

* Cila &shté ményra e transportit qé ju pérdorni pér té ardhur né dyqganin
tuaj?

Pyetjet pér klientét:

* Cilén ményré transporti pérdorni pér té ardhur né dygan/né kété rrugé
? (ecje né kémbg, bicikleté,transport publik, makiné,tjetér ( e-
scooter, motorgikleté apo té ngjashme)

* Cila éshté distanca nga kjo rrugé pér tek shtépia juaj?

* Cila éshté arsyeja kryesore e frekuentimit té késaj rruge?

* Saheré né javé e frekuentoni kété rrugé? .
Wy

Studimi u krye né bashképunim me

Qendra Steps, Tirana, Albania
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